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A Message from your Chairman

John Neilson

Hello and a very warm welcome to all of you.

As of March 1% the BBC announced it was Spring, so that
really was good news.

Looking around there are encouraging signs for driving instructors as the evenings
begin to get lighter. It's just a couple of minutes extra per day, but it makes all the
difference.

There are opportunities available for the switched on instructor that can spot the
trends and capitalise on them. So if you are having difficulty then contact the
Governing Committee and let’s see if we can point you in the right direction.

In terms of direction it is always good to take stock every now and then in order to
review where we are going. As for myself | am making massive lifestyle changes that
are making a world of difference.

A very good friend of mine reminded me that there is money and there is time. If you
lose money it can be replaced, but time cannot. Think about that for a moment as
time is the most precious commodity we all have and if you waste it on things that
are of less importance then that time can never be recovered as it has gone forever.
That is why | am distressing my life and avoiding loud and aggressive people as they
are vexations to the spirit. | have far more important things to do with my time.

Recently | spent some of my time reviewing a new product. It is the new Colourfile
Professional Plus from Grade Six Supplies one of the sponsors of the ADINJC. |
have personally used the old product for many years and for me | have found it to be
of great value and an easy product to work with. This new version is even better and
it is brought right up to date with the addition of independent driving, motorway and
other additional content. You will see a flier for it further on in this newsletter.

Having been an independent customer of Grade Six Supplies | felt privileged to look
at the new Colourfile Professional Plus content prior to launch and | was delighted
when Dr. John Wells offered ADINJC members a massive discount off the normal
price. If you are quick, you can benefit from this generous offer and you will need to
quote the reference of NJCP in the search box to get the discount. This offer will only
last until the end of April.



Before signing off may | personally thank the Governing Committee for all the hard
work they are doing for members and associations. There has been numerous
meetings with the DSA and others with many phone calls back and forth, so thank
you to you all.

Do remember that the Governing Committee do all the work on your behalf unpaid
and that is what makes the ADINJC unique.

Until next time, bye for now.

Kind regards

John Neilson Chairman ADINJC.



An ADI may act as interpreter on
test with their own pupil, from 6
April 2010
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ADINJC 30'"" ANNUAL
CONFERENCE

Vlllage Hotel Walsall

Adjacent to Junction 10 of the M6

Sunday September 26™ 2010

Speakers include:

Charles Morton DSA

Sir John Whitmore
John Farlam

Early Bird Price £48

£63 after 1st July
Includes carvery lunch and refreshments

Contact Clive Snook on 01747 855091 or visit
www.adinjc.org.uk

Programme may be subject to change




Tickets for the 30 ™ Annual ADINJC 2010 Conference

Date: Sunday 26 ™ September 2010. Registration from 8.30am, conferen  ce starts 9.30am.
Venue: The Village Hotel, Walsall, WS2 8TJ, adjacen tto J10 of the M6 Delegate fee: early
bird price, including 2 course lunch, before July 1~ *' 2010: £48 . (Price £63 after July 1 *")

Name(s)

Number of Tickets required

Delivery Address for tickets

Phone number s

Email address

Special dietary requirements
(if any)

Where did you hear ab out this
conference?

Pre-booked, discounted hotel accommodation is avail able at the venue subject to
availability. Details of this will be sent with you r tickets by return.

Tickets are subject to availability, and must be booked with the ADINJC prior to the event.
You are invited to register at the ADINJC registration desk on arrival in order to receive your conference
pack. You are requested to bring your ticket with you. Conference programme is subject to alteration.

Please return this form with your cheque made payab le to ADINJC to
ADINJC, 47 Sweetmans Road, Shaftesbury, Dorset, SP7 8EH.

Phone: 01747 855091 email: adinjc_liaisonoffic  er@hotmail.co.uk
www.adinjc.org.uk



News from Brake

Local education project to stop next generation
dying

Brake, the road safety charity, has teamed up with FedEx, the express carrier, to
stop deaths and injuries of young drivers and their passengers on roads in the South
West.

The Brake and FedEx Road Safety Academy are training volunteers to deliver vital
2Young2Die road safety workshops to young people in their area.

The Brake and FedEx Road Safety Academy is a community education project that
trains volunteers to run educational road safety workshops in their local community
and help save lives. It is co-ordinated by Brake, the national road safety charity, and
funded by express delivery company FedEXx.

The newly trained road safety volunteers will explain to the young people the
2young2die campaign, which asks young drivers to pledge to be safe on the roads.
The campaign uses hard-hitting DVDs and websites to get key messages on issues
such as speed, alcohol and drugs, distractions and the consequences of crashes
across to young drivers and passengers.

Richard Thomas, Health and Safety Vetting Officer at Gloucestershire College,
volunteered the college to host a 2Young2Die course because a number of their staff
have been inspired by their 2Young2Die training and use Brake’s resources in
presentations to students and to support staff in tutorials. Gloucestershire College is
all too aware of the risks students are exposed to on the road and is committed to
developing their understanding and promoting safe and healthy behaviour.

Richard says “We are pleased to work in partnership with Brake in promoting the
2Young2Die campaign as this is aimed directly at the section of the population who
make up the majority of our students. The hard-hitting, culturally aware 2Young2Die
resources have been developed with young people in mind and if the effect on
students witnessed in the college changes their behaviour on the road it will have
been very effective.”

Road crashes are the biggest killer of 15-24 year-olds. One in eight car licence
holders are aged under 25, yet one in three drivers who die on UK roads are under
25, often driving too fast, drunk, drugged and without seat belts. Every week 14
young people aged 15-24 are killed on Britain ’s roads, the equivalent of a football
team and substitutes each week.

Young drivers not only kill themselves, but often their young passengers and other
road users such as children on foot. Almost one in three (32%) convictions for
causing death or bodily harm by driving are against under-21s, nearly all male.
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The Road Safety Academy is a community education project that trains volunteers to
spread road safety education in their local community and help save lives. The Road
Safety Academy is co-ordinated by Brake, the road safety charity, and funded by
FedEXx, the express carrier.

Mary Williams OBE, chief executive of Brake, says: “Deaths and injuries on roads
caused by young drivers driving too fast, drunk, drugged and without seat belts,
devastate families and communities. Yet sadly we know that many young people see
driving as their route to freedom and excitement and don’t think they will crash. This
vital project can help explain the horror of killing your mates in the back, or a child on
foot, or being permanently paralysed - and the vital need to slow up, belt up and
sober up. By changing young people’s attitudes we hope to influence their behaviour
on a Saturday night and save lives.”

Christine England, Head of Tutorials at Gloucester College , says : “In all cases
the activities run during 2Young2Die workshops were intended to be thought
provoking and to stimulate discussion with the students. | have seen some of the
workshops in operation and can confirm that the students engaged positively with
the activities.”

Any schools, colleges or youth groups interested in receiving a 2Young2Die
workshop should email 2young2die @brake.org.uBrake is calling for more volunteers
to take part in the Brake and Fed Ex Road Safety Academy, particularly youth
leaders, teachers, anyone affected by a road crash or who is concerned about
community safety, to help spread the 2young2die message to teenagers. Anyone
who would like to attend a future 2Young2Die training course should email
2young2die@brake.org.uknd request a registration form. Places are limited. For
dates and locations of other 2Young2Die training courses in 2010 please visit
www.brake.org.uk

Young people can go to www.2young2die.org.ukan interactive website by Brake for
young drivers and passengers, sponsored by Cooperative Insurance.

Brake is also offering fun opportunities for people to fundraise for the charity’s vital
work supporting families bereaved and injured in road crashes. You can do a range
of activities, from abseiling to a coffee morning or a sponsored buggy push! Call Lisa
on 01484 683294 or email Ikendall@brake.org.uk

FOR MEDIA ENQUIRIES, LOCAL ROAD CASUALTY STATISTICS , INTERVIEWS
WITH BRAKE OR STOCK PHOTOGRAPHS, CALL RUTH JEPSON O N 01484
559927/ 09 or email rjiepson@brake.org.uk




Some of the Articles we have sent
Out via Emaill this Month?

SA

Take someone with you on your driving test.
An Adl may act as interpreter on test with their own pupil from the 6™ April 2010

W m O

Bold new THINK! campaign to cut
motorcyclist deaths

B Motorcyclists will see their names up in lights as part of a bold new THINK!
campaign to save lives on the roads.

B The new TV adverts will show bikers with flashing neon signs attached to their

bikes. The signs show the rider's name and describe personality traits such as

'shy retiring type' or 'new dad'. The voiceover at the end asks drivers to look out

for motorcyclists next time they're out driving.

The new £3.5 million campaign - launched by Road Safety Minister Paul Clark

today - marks a radical departure for THINK! after research showed drivers are

more likely to notice motorcyclists on the roads if they personally know a biker.

B The adverts put motorcyclists at the centre of the new campaign in a bid to

encourage all drivers to see the person behind the helmet — and so tackle the
huge over-representation of motorcyclists in road casualty figures. Despite only

accounting for 1% of traffic motorcyclists make up 19 per cent of deaths on
Britain’s roads.

B Paul Clark said:

B "We are working hard to tackle the unacceptable number of collisions where

motorcyclists are killed on Britain's roads and our THINK! campaigns are a vital
part of this.

B "Previous adverts have warned drivers to look out for bikes in specific situations

such as at T-junctions or in their blind spots and showed the deadly
consequences of failing to do so. This exciting new campaign goes a step further

by asking drivers to reconsider the way they look at bikers."

B "| hope this bold new approach will help to reduce the number of motorcyclists
killed or hurt in crashes with cars."
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B The new 'Named Riders' campaign starts on Monday 1 March and includes TV,
radio, cinema and online advertising. The first TV advert will air on 1
March during Coronation Street in London and during Emmerdale across the rest
of Great Britain.

B There will also be a campaign called ‘Be Alive to the Road’ which will encourage
new motorcyclists to wear protective clothing and take up further training.

B This service is provided to you free of charge by the Driving Standards Agency,
an executive agency of the Department for Transport.

Motorists get up to £5,000 towards
cost of an ultra-low carbon car

Pioneering motorists will receive up to £5,000 to
Department for buy an ultra-low carbon car, and the roll-out of
supporting infrastructure will begin in selected

Tfansport regions, the government announced today.

The Plug-in Car Grant will be distributed directly to
the consumer at the point of purchase and will be available across the UK from
January 2011, by which time a range of eligible vehicles is expected to be available.

Also included in the government’s plans is the roll-out of a £30m fund for a network
of electric vehicle hubs — called Plugged-In Places — which will see charging
infrastructure appearing in car parks, major supermarkets, leisure and retail centers,
as well as on the street. The first Plugged-In Places were today named today as
London, Milton Keynes and the North East; and between them they will be installing
over 11,000 vehicle recharging points during the next three years.

The initiatives are part of a £450 million government strategy to support the creation
of a flourishing early market for ultra-low carbon vehicles. The programme will help
to meet the UK’s commitment to reduce carbon emissions from transport; as well as
creating new business opportunities for UK-based companies in the automotive and
charging infrastructure sectors.

Transport Secretary Andrew Adonis said:

"Decarbonising transport isn't an aspiration - it's a reality. By this time next year,
cutting edge motorists will be on the roads with these next generation cars they've
purchased because of our help.

“And thanks to the Plugged-In Places we will have in place infrastructure to support
this growing early market.
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"Transport has a huge part to play in helping the UK meet its stringent emission
reduction targets and today's announcement is another step on the road to putting
the UK at the global forefront of ultra-low carbon vehicle development, manufacture
and use.”

Business minister Pat McFadden said:

"Low Carbon vehicles are an important part of the broader shift to a low carbon
economy.

"We have already committed £450m to delivering our ambitious vision of supporting
suppliers of low carbon technology, encouraging demand from consumers and
enabling lead UK cities and regions to switch on charging infrastructure.

"The government is focusing on this sector as a priority and we are committed to
helping British businesses take advantage of the growth potential and job
opportunities this presents.”

The Plug-in Car Grant will significantly reduce prices by providing 25 per cent
towards the cost of a new car, capped at £5,000, and will be open to both private
and business fleet buyers.

Members Corner
Some news from our latest members

Hi Guys

Have you read the latest despatch — Page 11 2" paragraph = From 6™ April
Instructors will be able to double up as interpreters for their pupils.

I don’t think instructors should as this could lead to some very dodgy dealings.
Your thoughts!

Raj

Hi Lynne
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Thank you for the info, however | believe that with this rule change there will be a
disadvantage to those who DO NOT use their Instructor as an interpreter.

There will be a lot of dodgy dealings, the examiner will have no idea what is being
translated/said by the Instructor, example at the Show Me Tell Me Examiner ask a
guestion, Instructor turns to student and says” What a wonderful day” The Pupil
replies “ I'm very nervous” Instructor turns to examiner and gives a correct answer to
his/her question. Already the pupil has had an advantage and this routine can
continue throughout the test.

Raj

Three NJC members gain a Post Graduate Certificate in Coaching for Driver
Development, with East London University, pictured below L to R Lynne Barrie, Mark
Kathy Higgins and Dr Jonathan Passmore. Lynne Barrie, Mark Hewison and Kathy
are 3 of only 12 ADIs in the country who have this qualification.

Well donel!
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And Finally...

Some inspiration,

The wisdom in Hot Chocolate

A group of graduates, well established in their careers, were discussing their lives at
a class reunion. They decided to go visit their old university professor, who was
always an inspiration to them.

During their visit, the conversation turned to complaints about stress in their work,
lives and relationships.

Offering his guests hot chocolate, the professor went into the kitchen and returned
with a large pot of hot chocolate and an assortment of cups. Some cups were plain,
some expensive, some glass, some crystal and some exquisite. He invited all to
help themselves to the hot chocolate.

When they all had a cup of hot chocolate in hand, the professor shared his thoughts.
Notice that all of the nice, expensive cups were taken, leaving behind the plain and
cheap ones. While it is normal for you to want only the best for yourselves, that is
the source of your problems and stress.

The cup that you are drinking from adds nothing to the quality of the hot Chocolate.

What each of you really wanted was hot chocolate. You did not want the cup but
consciously went for the best cups.

Now friends, please consider this.

Life is your hot chocolate, your job; money and position in society are your cups.
They are just the tools to hold and contain your life.

The happiest people don't have the best of everything. They make the best of
everything they have.

The richest person is not the one with the most, but the one who needs the least.

Views expressed in this newsletter are the views of the people who wrote the article and not
necessarily that of the ADI NJC.
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